LEVERAGING OPPORTUNITIES
FOR PULSES IN PET FOODS

By Pulse Canada

Creating new markets for Canadian
pulses is critical to the continued
growth of our industry. Back in
January of 2017, the Pulse Canada
board of directors set a target of
having 25% of Canadian pulses
going into new markets or uses

by the year 2025. Over the past
two years, Pulse Canada has been
developing the strategy that will
achieve the “25 by 2025” target.

This process included substantial
research to benchmark current
pulse ingredient use in a number
of different markets and identify
the best opportunities to grow high
volume use of pulse ingredients.

In addition to market research,
Pulse Canada conducted interviews
with pulse industry stakeholders

to understand the challenges and
opportunities for pulse ingredients
in various markets. A major
opportunity for pulses identified
through this work is in the North
American food market.

Pet food trends

Research shows that current trends
within the pet food industry very
closely mirror those of human
foods. Just as consumers seek out
healthier diets for themselves, they
are also looking for healthier diets
for their pets. According to data
from Innova Market Insights, more
than 80% of all pet food products
launched globally in 2017 had
health claims.

When it comes to choosing pet
foods, consumers are increasingly
interested in high-protein, low
glycemic index and grain-free
formulations. In 2017, grain-free pet
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foods accounted for an estimated
43% of the overall market.

Pet obesity is also a growing
concern among pet owners

and veterinarians. According to

the Association for Pet Obesity
Prevention, 60% of cats and 56% of
dogs in the US are overweight or
obese. Dog and cat owners believe
that higher-quality pet food is the
best way to tackle obesity and other
health-related issues in their pets.

The benefits of pulses in pet foods
Pulses can help pet food
manufacturers offer the health and
nutritional benefits that consumers
are looking for in their pet foods.
Pulses are a cost-effective source
of protein, energy and fibre; they
have a low glycemic index; and
they’re naturally gluten-free. Pets,

especially dogs, also enjoy the taste
of pulses.

In addition to their low glycemic
index and high nutritional content,
pulses also offer other unique
advantages to grain-free pet food
formulations that other ingredients,
such as potatoes, cannot. Pulse
fibres can help with digestion in
dogs and help to support weight
management, while pulse starches
can increase the palatability of pet
foods.

Pulses and the North American pet
food market

North America is by far the largest
pet food market, representing 39%
of global pet food sales by volume.
In the U.S. especially, the population
of dogs and cats is on the rise.
Euromonitor International predicts



that in 2018, 37% of households

owned a dog while 34% owned a cat.

In 2018, Pulse Canada worked with
Saskatchewan Pulse Growers and
the USA Dry Pea and Lentil Council
to conduct a study of the North
American pet food market to better
understand how pulses are being
used in pet foods and how this
market can be grown.

The study found that pet food
manufacturers are adding

pulse ingredients to pet food
formulations to address consumer
health concerns such as weight
management in pets. Pulses are
more commonly found in dog foods
than in cat foods, because cats
tend to be picky eaters and prefer
carnivorous diets.

When it comes to selecting which
type of pulse to use in pet foods,

decisions are driven primarily

by cost. Functionality, nutrition

and palatability are other key
considerations. Peas are the number
one pulse ingredient used in pet
foods due to their cost, availability
and digestibility. Lentils and
chickpeas are also frequently used.

The study also identified some of
the challenges with using pulse
ingredients in pet foods. Pet food
manufacturers identified low
consumer awareness of pulses, and
high ingredient processing costs, as
two main barriers toward increasing
their use of pulses.

Another challenge that arose for the
pulse industry in the summer of 2018
was an announcement made by the
FDA that they would be investigating
the link between grain-free diets and
a few cases of heart disease in dogs.
As a response to this announcement,
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Pulse Canada worked with academia
to develop an opinion paper
emphasizing that there is little
evidence to link pulse ingredients
with canine heart disease. Pulse
Canada has shared this opinion paper
with industry stakeholders.

Despite these limitations, the use
of pulses in pet foods in North
America increased at a compound
annual growth rate of roughly 10%
between 2012 and 2016. Pulse-
based pet food sales are expected
to increase at an annual growth rate
of 5% over the next five years, and
the use of chickpeas, lentils and
beans in pet foods is also expected
to grow substantially.

Pulse Canada will continue working
with pet food manufacturers

and ingredient suppliers to grow
demand for Canadian pulses in the
North American pet food market.
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