APG MEMBER SURVEY CONFIRMS
ORGANIZATION’S WORK ALIGNS
WITH PRIORITIES OF ALBERTA
PULSE FARMERS

A survey of Alberta Pulse Growers
(APG) members last fall confirmed
for staff that the organization’s
priorities align with those of its
membership.

More than 62% of respondents
selected Research and Variety
Development as the top priority for
APG, followed by Marketing and
Value-Added Opportunities, and
Advocacy.

These priorities were reflected in
many responses to the question
that asked members for the most
pressing concern to them as a
pulse producer. The most common
answers received were regarding
disease pressure, particularly from
Aphanomyces, crop standability,
and pulse crop options for the
respondent’s area of the province.
Finding new markets for pulse
crops, particularly faba beans, was
also mentioned as a top concern.
The survey stated that APG is a
member of Team Alberta Crops
alongside seven other Alberta
agricultural organizations.
Respondents were asked if there’s
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an advocacy topic that they would
like to see the group pursue.
Communicating on behalf of
farmers with government regarding
transportation challenges and
fertilizer emissions topped the list
of responses.

Responses to a question about what
they value most about APG and

the services they receive for their
check-off dollars varied. Answers
included research investment,
variety trials, industry information,
marketing and advocacy.

One respondent said that what
they value most about APG is that

it is “director driven so APG still
responds to grassroots issues.”
Another commented that what they
valued most about being an APG
member is “the increased ability

to achieve gains by being part of a
larger entity and the social network
of contacts and expertise.”

The survey was open at a time of
year when APG’s five zones are
looking to fill advisor roles that
become available when three-year

terms end. When asked if they
have thought about participating
on their zone advisory committee
or provincial board, more than 76%
indicated that they had.

APG and other commissions often
grapple with ways to attract more
people to the fall zone meetings

at which advisors are elected.
Respondents indicated that the
main attraction for them to attend
their zone meeting is good speakers
on relevant topics.

The survey also asked members
about receiving printed copies of
publications including Pulse Crop
News, and the Science to Grow
Research Report. There were

also choices for all of these and
none of these. The majority of
respondents indicated they would
like to continue receiving printed
copies of all of these publications.
Of those who didn’t choose all of
the publications, the majority of
respondents selected to continue
receiving a paper copy of Pulse Crop
News.

Members were also asked how they
would like APG to communicate
with them aside from via
publications, the APG app and
Twitter. The majority of responses
indicated that their needs are

being met by the current suite of
communications methods.

The last APG member survey was
distributed in 2015. You are an APG
member if you have sold pulses

to an Alberta dealer in the last

two crop years. APG currently has
approximately 5,400 members.



