
BY DEBRA MCLENNAN, RD
APG Food & Nutrition Coordinator

The APG strategic plan outlines four themes: Grow, Move, 
Use and Lead. The plans and activities in my role as Food & 
Nutrition Coordinator for APG fall under the Use strategic 
theme—to share whole pulse and ingredient information. 

To achieve the goals of this strategic theme over the next 
five years, APG will Use our connections to share whole 
pulse and ingredient information with key audiences to 
increase pulses on every plate. 

So, how will this be achieved? 

The planned activities fall into three strategic priorities: 
build on consumer and chef interest in pulses; focus on 
education and outreach to educators and health profes-
sionals; and address knowledge gaps affecting pulses from 
farm to fork.

Build on consumer and chef interest in pulses

Interest in pulses continues with consumers of all ages and 
is increasing within the culinary industry and with chefs. 
Focusing on elevating APG’s social media content, partner-
ing on events that highlight pulses on the plate and iden-
tifying opportunities to connect with culinary programs, 
chefs and students will be key. 

This will include our partnerships with Taste Alberta, High 

School Culinary Challenge and Cook with Meg, along 

with our Pulse Pointers consumer newsletter, connecting 
with provincial culinary programs and gathering insights 
from post-secondary students through campus inter-
views.

Focus on education and outreach to 
educators and health professionals

Continuing to build new and support existing partnerships 
that bring pulse agriculture to the classroom, along with 
offering train-the-trainer opportunities is key to building 
knowledge and confidence to include pulses with students 
in Alberta schools. 

Existing partnerships like Project Agriculture, Classroom 

Agriculture Program, Know Your Food Trailer and 
Agriculture for Life help achieve this goal. APG invested 
in a new partnership with School Sport Alberta, a volun-
tary, non-profit organization that coordinates athletic 
activities for Alberta students in their schools. This is an 
opportunity to connect directly with 60,000 athletes and 
more than 415 communities and indirectly with 320,000 
high school students across Alberta. This is a new audience 
for APG and an exciting opportunity for 2025-26!

Developing and sharing resources that encourage more 
pulses on the plate continues to be a successful endeav-
our. Recent surveys of teachers and dietitians who use APG 
programs and resources indicate the value of the Class-
room Support Program, newsletters and print material to 
bring pulses to high school Foods classes and client/group 
counselling sessions with dietitians. 

New priorities and opportunities to achieve our vision of pulses on every farm, on every plate
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APG’s new strategic plan brings fresh 
consumer and education activities
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Launching this fall is the new recipe booklet, Pulses On 
Every Plate and trifold handouts, Baking with Pulses and 
Five Things You Can Do with Canned Chickpeas, Black 
Beans, White Beans & Lentils.

Address knowledge gaps affecting 
pulses from farm to fork

The key activities to achieve this strategic priority include: 
identifying pre-competitive gaps in research that support 
pulse inclusion as ingredients, novel uses and building 
health knowledge; sharing significant information about 
pulses with members and others; and fostering increased 
partnership and internal connectivity. Continued partici-
pation with the APG Marketing Committee plus identifying 

and connecting with other significant organizations will be 
important activities to accomplish these objectives.   

The last word 

It’s an exciting year ahead! New opportunities, partnerships 
and resources will build on the existing programs and activ-
ities to add more pulses to Alberta plates.   

Questions about pulse nutrition, recipes or APG 
programs? Contact APG’s Food & Nutrition Coordinator, 
Debra McLennan at (780) 986-9398 ext. 109 or email 
dmclennan@albertapulse.com.

Alberta Pulse Growers’ new print resources are available to 
order free of charge on our website at albertapulse.com.
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